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Our Sample / Demographics AGE & GENDER

Total respondents: 198
Age Gender
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Most respondents are aged from 21-22 (51.6%) There are more Females than Males
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Our Sample / Background COUNTRY & STUDY PROGRAM

Country Study Program

< Netherlands @ Germany @ China @@ Other

E&BE

41%

o)
8%
Pre-MSc Marketing

Other o

Exchange

14%

1 ké
Most respondents are from The Netherlands Predominantly ERBE and Pre-MSc Marketing students (~84%)
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Our Sample / Monthly Grocery Spending

6% 8%

Colt+ 1,
10% The average grocery budget per month is €297

Q 22%

12% €100-150 13
€310-400 Majority of respondents spend between

€100-€300/month

1
On average, 22 & 23 year olds spend the

most € on groceries

24%

€250-300
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Our Sample / Dietary Restrictions & Allergies

80%

No Dietary Restrictions

10% 80

Other

Vegans
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Our Sample / Cooking Enjoyment

% of Respondents per Enjoyment Level
1

The average cooking enjoyment of
our sample is 4 out of 6

1. 0. 8.8.0. 8¢

1
54% of our respondents have

indicated a score between 4 & 5

O
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Our Sample / Cooking Skills

% of Respondents per Cooking Skills Score 1
Wi101%) M26% M3015% W 431%) W 535% N 6(12%) The average cooking skills score
respondents have given
themselves is 4.4

1% 6% 15% 31% 35% 12% "

47% of our sample rates
themselves at 5and 6

0% 25% 50% 75% 100%
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Our Sample / Perceived Shopping Effort

1
Respondents were divided by two conditions - one saw the

Meal kit, the other saw the Recipe of the same meal with all
the ingredients they have buy themselves.

® Recipe Scenario Meal kit Scenario WE MHKE
IT_EASY

% Avg. Perceived Shopping Effort

93%
EFFORT

28%
EFFORT
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Meal & Soup kit / Purchase History

% of Respondents Purchased Meal/Soup kit

| Purchased W Have Not Purchased
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This previ

Meal & Soup kit / Purchase Likelihood

Indicated Likelihood To Purchase Meal/Soup kit
% per Likehood Level (1-7)
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