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Research Process

The iterative process taking us from raw data to insights.
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Our Dataset

/our variables

Our dataset consists of data on our own Sales (OS), Advertising (OA) & Price (OP), as well as, the Total
Competitor Advertising (TCA) and Average Competitor Price (ACP) over a 207 week time period.

Correlations Findings

To get a rough idea of how the variables interact we
created a correlation matrix and its corresponding plot.

e Own Price has a positive correlation with ACP.

(Industry Price Setting?)

e Own Advertising has a weak positive correlation

with ACP. (Seizing the opportunity?)

@ has a weak

. (More eyes on competitors less Sales for us?)

® has a weak
. (Price-sensitive customers?)
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See Appendix A-1.2



Time Series Plots

/Own Sales, Price & Advertising + TCA & ACP
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Y-axes: TIME (Weeks)

See Appendix A-1.3



Granger Causalities

/which variable is temporally causing another? upto13lags
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See Appendix A-2





































































































































































